This paper aims to propose a new model for the manner in which companies manage innovation. To that end, some of the most important research on the topic is analyzed and summarized through a review of its historical background in the indexed databases in WoS (Web of Science) and an analysis of frequently used terms over the past 15 years (2001)(2002)(2003)(2004)(2005)(2006)(2007)(2008)(2009)(2010)(2011)(2012)(2013)(2014)(2015)(2016). The analysis is developed through bibliometric techniques using VOSviewer software, version 1.6.4, seeking to identify recurring and related concepts, such as corporate entrepreneurship, that can leverage company innovation management from the strategy, inherent factors related to human resources and the environment in which the organization operates. Henceforth, this paper focuses on a new model to manage innovation in companies through a conceptualization of innovation and corporate entrepreneurship, this model can be useful in countries with low levels of cooperation between stakeholders and scarce resources, countries on bias of development like Latin America, Africa and some Asian countries. It can be concluded that the company innovation should start with the definition of its strategy, taking into account factors like the human talent and the environment in which the organization is operating, through customized innovation processes that can be applied following some of the multiple models referred to in the literature, framed within the needs of different stakeholders, as indicators of organizational performance. Therefore, the actors which are part of the model are:
INTRODUCTION
The current competitive environment, growing interest in innovation, and its presumed relationship with economic growth have fostered research on how companies manage innovation (Forrest, 1991) , which is understood as a series of organizational activities aimed at obtaining a temporary or absolute competitive advantage (Rammer, 2006) . Various authors have developed models for managing innovation, both at the corporate level and among entrepreneurs (Freeman & Engel, 2007 ) (see Table 1 ), but to date, no broad consensus on a comprehensive, generalizable model has been reached (Cooper, 1983; Godin, 2015; Hobday, 2005) . Accordingly, this paper undertakes a review of the historical background by analyzing the literature produced over the past 15 years of research on this topic, it then identifies recurring concepts such as corporate entrepreneurship that can leverage innovation management and notes theoretical and empirical needs, and, finally, it proposes a new model for managing innovation within companies.
NEW MODEL FOR INNOVATION MANAGEMENT BY COMPANIES
A review of the WOS (Web of Science) database found 10,827 indexed works over the past 15 years (2001) (2002) (2003) (2004) (2005) (2006) (2007) (2008) (2009) (2010) (2011) (2012) (2013) (2014) (2015) (2016) on the topic of innovation management by firms, companies, organizations, and businesses. VOSviewer software version 1.6.4 was used to conduct a bibliometric analysis of this literature by author, title, source, and abstract, with mathematical and statistical methods being applied to books, articles, and other forms of communication to measure their quantity, circulation, and even some structural indicators measuring connections among authors, publications, and fields of study (Durieux & Gevenois, 2010 ; Romo Jiménez, ValenciaDe-Lara, & Escobar-Sierra, 2017). This analysis produced the network shown in Figure 1 and the compendium of frequently occurring terms shown in Table 2 As a field of research, CE is the product of several constructs (Fang, 2013; Kuratko, 2010 In this sense, this study aims to approach innovation management in companies from the perspective of CE, adopting elements that are unique to this system, as shown by the model presented below in Figure 2 . In this proposal, the starting point for innovation management is the company itself, as shaped by its strategy (set of actions and commitments around organizational behavior and innovation to gain, at present or in the future, competitive advantages (Ireland, Kuratko, & Covin, 2003) ), the characteristics of its human resources and the environment in which it operates (leadership In this sense, the company innovation corresponds to a customized processes that can be applied following some of the multiple innovation models referenced in the literature. This process should start with the definition of the organizational strategy and taking into account factors related with the human talent, the environment in which the enterprise is operating. This structure must be framed within the needs of different stakeholders as indicators of organizational performance. So, the actors which are part of the model are: Employees, clients, State, suppliers, academics, community, shareholders and business.
The proposed model addresses the theoretical and empirical suggestions of authors such as Luengo, Areitio, y Obeso (2013) who recognize the role that academics can play on innovation and organizational strategy to gain competitive advantage. Furthermore, Ballesteros-Sola (2014) proposes the inclusion of external clients as part 
DISCUSSION, CONCLUSION, AND RECOMMENDATIONS
The starting point for the new model of innovation management by companies based on CE is the organization itself, its strategy, the characteristics of its human resources, and the environment in which it operates. In this context, the company develops innovative processes to the full extent that they may be implemented using one of the many models referenced in the literature, thus ensuring that they are framed within the needs of different stakeholders as indicators of organizational performance. To propose this new model, it was necessary to review its historical background (marked by myriad nongeneralizable models) and to employ a bibliometric analytical technique to identify current concepts and related proposals that provide theoretical and empirical underpinnings for the development of the new model and to suggest further research that explores little-used theoretical paradigms such as institutional logic, network theory, the dominant logic of businesses, the subjectivist theory of entrepreneurship, and the population ecology of organizations. 
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